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What 200 products can be made from a dead chicken?What
- should turkey really taste like?How can you make a ready-made
H:-’L'l’-"ffﬂf;_ meal appear less manufactured?How do you market a "folk-
and /”f-’fll"f'”f'hi pizza"?This fascinating and entertaining book examines the
e I strategies and struggles of the young professionals who are
Capyiiatt Casma i, Lid responsible for marketing a variety of ready-made food
products for a major Norwegian food manufacturer. This
setting provides the empirical focus for the analysis of the key
tensions and contradictions which are to be found in
modernity.Through a detailed description of "everyday-life" in
the marketing department, the book critically examines many of
the features which are believed to characterise modernity, such
as authenticity, ambivalence and the quest for order. The setting
also allows the author to explore key economic terms such as
"the market", "product”, "brand" and "consumer".Drawing on
comparative material, the author suggests that modernity may
be characterized, not so much by an effort at making order, but
rather by specific ways of dealing with ambivalence, and
demonstrates that features generally associated with modernity
may not be so modern after all. Book Description: What 200
products can...
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It is an remarkable pdf that | actually have actually read. It really is packed with knowledge and wisdom [ am very
happy to tell you that this is the finest ebook i actually have go through during my very own life and may be he very
best book for actually.

-- Hailey Jast Jr.

Itin a of my personal favorite ebook. It is probably the most awesome publication i have read through. You wont really
feel monotony at anytime of the time (that's what catalogs are for regarding in the event you check with me).
-- Juliet Kertzmann
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